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FY25 Q1 Paid Media Performance: Digital

Leisure

Spend winter
in a sun-soaked

November launched our Winter campaign, bringing seasonally relevant paradise.
messaging to potential travelers.

e With afocus ondriving website traffic and bringing economic
impact to Sarasota County, our native and display units drove:
o 4,799,767 impressions resulting in 14,269 conversions and
a $2.71 Cost/Conversion
o This delivered a conversion rate of 0.30%

e Video allows us to continue to stay top of mind to travel intenders
and delivered:
o 453,320 Video Completions

o 65% View Completion Rate

Qur version
of being
snowed in.




FY25 Q1 Paid Media Performance: Digital

Florida’s West Coast

e Partnered with Bradenton Area to amplify the stories of Florida’s West Coast at scale within
trusted publisher environments via Nativo’s Native Article
o 6,767,108 impressions resulting in 10,594 pageviews of our custom article
o Average Time on Content: 35s | Benchmark Range: 25s-35

- Sumer

The Recipes We Guarantee You'll
Be Making on Repeat
it all include

we pumpkin spice.

EXPLORE

Plovidas YJest Coasl

Trending Cooking Oil Is Made Explore Florida’s West Coast: 16
Algae—and It Might Just Replace  Hidden Gems Beyond the Beaches
Your Olive Oil




FY25 Q1 Paid Media Performance: Digital

Florida’s Cultural Coast

e Created efficiencies to expand Nationally by utilizing a unified
streaming video offering across Hulu and Disney+
o QR Code embedded within video for added engagement
o 1,439,370 million impressions with a 98.85% View
Completion Rate

e Extending Reach from FY24, we're reaching new markets with
Encore’s Broadway shows in:
o Atlanta, Charlotte, Charleston, Nashville, New Orleans,

Houston, San Antonio, Kansas City, Cincinnati, Columbus,
Indianapolis, Baltimore, Boston, Ft. Lauderdale and Miami

The uplifting and the
illuminating, performed daily.

Experience s tirring performances on
Florida’s Cultural Coast®. And feel more
at ease and yet more inspired in the same

moment. Plan your getaway today.

"D visiT

FloridasCulturalCoast.com




FY25 Q1 Paid Media Performance: Digital

Sports

SportsEvents Full Page in
December Annual Planner’s
Guide

A winning destination
for your event.

A top destination for professional, amateur

and recreational sports, Sarasota County’s blue
skies, blue waters and elite amenities attract
athletes near and far to our world-class sporting
facilities. No matter your sport or the season,
come for cross-training and competition, stay
for the sunshine and good times

VISIT

AV ASOTA

beaches and beyond

=

Sports.VisitSarasota.com

VISIT

AVASOTA

beaches and beyond




FY25 02 Media

Upcoming Media Launches

e Leisure Media l
o  Atlas Obscura’s Custom Content + Podcast Pl

o Nativo Custom Article @ N -
ativo Atlas

o  Hopper Destination Tile
e Sports Media ObchI'CI

o  Linkedln Social Campaign

o  Sports ETA eNews, Email, Spring Playbook smswents sports ETA E&

SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS

o  Sports Travel Display Banners
o  SportsEvents e-Broadcasts
o  Sports Destination Management Custom Package m SETNQD!:AEEg
e Meetings Media Campaign-

o  LinkedlIn Social Campaign

- *
o  Northstar Display Banners mgeilngs NorthStGr )
TODAY TRAVEL GROUP

o  Meetings Today Email Nurture Program
o  Nativo Custom Article



FY25 Q1 Performance: Facebook / Instagram (Paid Social

Top Performing Meta Creative

Visit Sarasota County 2 _—
% Sponsored- @ X S ViSit Sarasota County X
W Sponsored - &

s

Where every moment is a celebration of culture,
community and creativity

From ultra-modern to ultra-laidback, Sarasota
caters to every traveler's needs. Where will you

stay?.

Take it Old Set

. visitsarasota.com School Learn more
E’E g::::z:: Events LT Vacation Rent... Cat
Prospecting Lodging

Visit Sarasota County X .
& Sponsored - @ L

Looking for things to do in your favorite
destination? Sign up for our enewsletter!

visitsarasota.com
Free Monthly Sarasota Subscribe

News

Enews
VISIT 2

AV ASOTA

beaches and beyond



FY25 Q1 Performance: Facebook / Instagram (Paid Social

Leisure

e Leisure campaigns included Prospecting (evergreen), Lodging, and
Enews conversion.

e 60,229 landing page views with low cost per LPV of $0.48 and 1.8%
landing rate.

o 225%Ilink CTR - more than 2x the Facebook travel average.

e Enews conversion campaign resulted in 835 sign-ups with a cost
per sign up of $4.79.

e Accordingto GA4, leisure campaigns produced 2,679 partner
referrals, 1,302 email sign-ups, 19 virtual guide views and 67

guide requests

VISIT

AVASOTA

beaches and beyond



FY25 Q1 Performance: Facebook / Instagram (Paid Social

FLU's West Coast

e Campaign linked to Bradenton Gulf Islands website, so was
optimized for link clicks and resulted in:
e 2,768,753 impressions
o 23,099linkclicks
e 25,034 post engagements

e Competitive cost per link click of $0.61 and 0.83% link CTR.

e The beachimage (onright) outperformed the family image.

~_ Visit Sarasota County with o
| VISIT FLORIDA. X
Sponsored - @

Discover must-see spots in Sarasota-Bradenton,
from outdoor attractions with natural beauty to
vibrant arts and culture.

floridaswestcoast.com
Find Your Paradise Learn more
Florida's West Coast

VISIT

AVASOTA

beaches and beyond
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FY25 Q1 Performance

Consumer Enewsletters

e Open andclick rates continue to exceed industry averages

Not Seelng images?
View the web version

Issue

. 'Tis the Season for Outdoor Holiday Events
. pe n S . ’ Around Sarasota

Savor the warm winter nights and holiday cheer this holiday season
in Sarasota. Make this holiday season on Florida's Cultural Coast®

. (o) one to remember with these holly jolly al fresco events — from
. pe n ra e . . (o]} captivating boat parades, family-fun movie nights and a 5K "glow

run" to photos with Santa at the farmers' market and ice-skating

under the cool starlit sky.

o Industry average: 20.44% s s

e Clicks: 11,418
e Clickrate: 3.22%
o Industry average: 2.25%
e Delivered: 381,946
e Delivered Rate: 99.88%

Wonderland with Nik Wallenda:
ADazzling Circus Experience
Step into a magical world of awe-
inspiring performances and holiday
cheer as larger-than-life
performers light up the arena this
winter.

See the Gircus ()

77 Siesta Islander: Your Breezy
Ride to Siesta Key & Beyond
You can now further embrace the
island vibe of Sarasota's famous
barrier isiand and of the downtown
area on a new open-air trolley
route

Cruise to Siesta (5

Top New Year's Eve
Celebrations on the Suncoast
Say a sweet goodbye 10 2024 with
these five fun-filed Florida
festivities to bring in the New Year
— Sarasota style!

Ring in 2025 ()



FY25 Q1 Performance

VisitSarasota.com Highlights

e Engagement

O

O

O

1,259,847 pageviews
00:58 engagement time
48.40% engagement rate

e Conversions

O

O

O

783 guide requests

478 virtual guide views

974 guide downloads

2,211 enewsletter subscriptions

48,266 partner referrals
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FY25 Q1 Performance

VisitSarasota.com Top Pages

=
o

A B L A A o

Siesta Key Beach Cam

Siesta Key

Homepage

Events & Festivals

Beach Conditions & Travel Alerts

Current Beach Conditions

(article) Top New Year's Eve Celebrations
Wonderland llluminate (Events & Festivals)
Sarasota Area Beaches

The Legend of Sara De Soto

484,855 pageviews
92,427

63,686

42,581

39,877

27,762

15,187

11,418

7,545

7,081
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FY25 Q1 Performance

VisitSarasota.com Top Traffic Locations

1. (notset) 61,055 sessions
2. Miami 58,952
3. New York 33,503
4. Chicago 32,959
5. Sarasota 21,922
6. Atlanta 19,996
7. Tampa 18,740
8. Boston 15,986
9. Dallas 9,363
10. Orlando 8,111

VISIT

ASOTh

beaches and beyond



Thank You
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