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Importance of Tourism



SIZE OF TRAVEL AND TOURISM IN THE US



SIZE OF TRAVEL AND TOURISM TO SARASOTA COUNTY



SPENDING BY SEGMENT



MARKETING THE DESTINATION



Qualified Audience Reach





VisitSarasota.com



Market to this Qualified 
Audience



The hyper-
informed

traveler











2017 Brands

57% of Major National 
and International Consumer 
marketing companies plan to 
increase their investment in 
Content Marketing





2017 Traveler
Engages with video



Video 





Why to Partner





Thank you

milespartnership.com

Q&A
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